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Embossing explained 

Embossing is used to stamp 

logos onto various items such as 

compendiums, folders, wallets and 

belts. This process is popular with 

leather or leather-look products. 

The logo is moulded into a metal 

block (a metal version of the rubber 

stamps we see around offices) and 

pressure is used to stamp it into 

the material, leaving an indented 

impression of the logo. Embossing 

can only be used on materials as 

there has to be some depth to be able 

to press into the surface. 

Colour can be added by placing a 

thin layer of coloured foil over the 

block. When applied by high pressure 

it leaves a glossy imprint. Many of 

you will have seen gold foil logos on 

folders and compendiums. 

Embossing is a more expensive 

procedure than screen printing but it 

gives you a very high quality finish. 

Variations on a theme

We continue to see some great 

innovation in the promotional 

products world. Elevate clothing is 

a perfect example of this. They have 

created a world first and introduced 

laser engraving and embossing into 

the corporate clothing world with 

incredible results. 

Designed for the winter Olympics in 

2010, this range is taking the world by 

storm as the quality and style is like 

nothing you have seen before. We can 

help with some free concept designs 

to show you how this brand can work 

for you. 

Absolute Promotions is an authorised 

distributer of the Elevate clothing 

range. We have been supplying 

quality award-winning, branded 

products to the rural sector for 25 

years and we use only the best 

printers, engravers and embroiderers. 

We will not compromise with your 

logo – it’s that simple! 

High class 
customer 
service 
Class Plastics prides itself on excellent 

customer service and, according to 

director Mario Nastri, it strives every 

day to provide satisfaction to its highly 

valued customers.

“The best possible customer service is a 

priority for us,” he said. “We want to offer 

our customers a unique experience 

at every point of contact so we can 

continue to be the preferred packaging 

solution provider Australia-wide.

“We consistently invest in systematic 

and certified training of our staff. 

With the knowledge and skills of our 

employees and utilising cutting-edge 

technologies, we continue to give 

solutions to our customers that meet 

their current and evolving needs. 

“Due to double-digit sales growth over 

the past couple of years, our team 

has grown to five and we expect this 

to develop further in the coming 

years as our sales continue to exceed 

expectations.”

Established in 1990, Class Plastics 

has become the industry leader in 

manufacturing and distribution of 

rigid plastic container packaging 

solutions, from one to 1000 litres 

capacity (HDPE cub, rectangular and 

hexagonal containers and jerry cans).

“We offer our customers flexible 

packaging solutions in the form 

of generic or custom design, high 

quality compliance with standards, 

dangerous goods rating approval and 

national distribution,” Mr Nastri said. 

“We are known for our superior 

customer service, product innovation 

and delivering high quality products 

according to customer requirements 

on a consistent basis.”

He said about 95% of the company’s 

surveyed customers said they were 

satisfied with the service, which was 

a direct reflection of the employees’ 

commitment to quality.

“Our team is encouraged and enabled 

to activate suggestions to improve 

customer service systems through to 

policies, processes and technology – 

all designed to improve our customer 

experience,” he said. “This makes 

all the difference in encouraging 

excellent team work and commitment.

“We also go out of our way to solve 

customer problems and this is done 

quickly, so when it comes to urgent 

deliveries without notice, runs are 

amended with ease. Also, if product 

is out of stock, production will be 

altered to help customers receive their 

order without delay.” 


