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Bruce Lees recently celebrated 

five years as general manager 

of the RapidClean cleaning 

supplies group. 

“I thoroughly enjoy working 

with RapidClean,” he 

commented. “Over the past 

five years we have experienced 

enormous growth and now have 

48 cleaning supply stores spread 

right throughout Australia. This 

means we can look after customers across the country, 

and it also means we have the buying power to ensure our 

customers get competitive pricing along with excellent 

customer service and product knowledge. 

“Our group is made up of 48 small businesses that work 

together to support national accounts and look after their 

local customers. It is very rewarding to work with genuine 

people who care about their customers and their community, 

and I look forward to another five years–if they will put up 

with me.”

www.rapidclean.com.au

Class Plastics (Aust) Pty Ltd is proudly celebrating its 25th 

anniversary in 2016, and the company is using the year as an 

opportunity to look back on the success it achieved during the past 

quarter century.

“There are a number of factors at play here: having a solid 

foundation in both knowledge and experience; having dedicated and 

The Campbell Consultancy has launched UK-manufactured Rozalex 

range to the Australian and New Zealand markets in order to combat 

a perceived limited choice of quality professional skincare brands. 

Rozalex has been developing, manufacturing and supplying industry 

and commerce for more than 80 years, pioneering the three-step 

approach to professional skincare: ‘Protect, Cleanse, Recondition.’

“Rozalex offers tailored solutions for its customers that cover 

a wide range of applications across multiple industry sectors,” 

emphasised executive Rory Campbell, head of Campbell 

Consultancy. “Rozalex formulations are of the highest quality and 

used around the world.”

Rozalex’s comprehensive range offers its customers what is said to 

be the largest choice of pack size and dispensing convenience within 

the sector. Products in this range include barrier creams, hand and 

skin cleansers, heavy-duty hand and skin wipes, and sanitisers and 

reconditioning creams.

Rozalex offering a high-quality 
skincare range alternative

The brand services a large number of industries, ranging from 

agriculture and leisure to automotive and marine/shipping; 

engineering and industrial to construction and chemical; and energy 

and utilities.

“With the acquisition of Deb/Stoko by SCJ, the professional 

skincare market offering has been severely reduced limiting both 

customer and distributor choice. Rozalex aims to rectify that 

situation bringing high quality at very competitive rates to the ANZ 

markets,” Mr Campbell pointed out.

www.campbellconsultancy.com

Class Plastics reflects on a successful first 25 years
loyal staff, with over 50 per cent of staff having served fifteen or 

more years; motivation and leadership from company directors; solid 

relationships with customers and suppliers; and good old-fashioned 

quality and service,” reflects CEO Daniel Carapellotti.

From its humble beginnings in a factory in East Keilor, Class 

Plastics has grown into a leader in Australia’s market of rigid plastic 

packaging. Of course, the company’s commitment to customer service 

has remained its highest priority during the past 25 years. Class 

Plastics has never stopped investing to better fulfil its customers’ 

needs. This includes having expanded its product range to offer an 

extensive selection of designs, including HDPE cubes, jerry cans and 

rectangular and hexagon containers in 1- to 1,000-L capacities. 

The company itself has also expanded dramatically. It relocated 

its Queensland office to Yatala in 2008 and moved into state-of-

the-art facilities in Truganina in November 2010. Research and 

Development investment has increased by 300 per cent as well, and 

the staff has grown to number 40 individuals.

Class Plastics looks forward to making a continued difference in 

the industry in the years to come.

www.classplastics.com.au
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